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the methods used to
 conduct business

an important new discovery
the point at which one thing
 ends and another begins

something that you
 succeed

 in through your
own effort

a product that does not
 have a trademark/brand

an important part
 of something

something with no
 value/which doesn’t word;

 lemon

to make a drawing
 or a plan of something

 that will be made

not in use anymore,
 having been replaced
 by sthg. newer/better

produced in large quantities
something that doesn’t work;

 dud

to introduce sthg. new;
 to bring a new product

 onto the market

to take control/charge
to change sthg.

 in order to improve it
to study sthg. carefully

the first design
of a new product

to use too much of sthg.
 when there is a limited

 amount of it


