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someone who
establishes/starts
an organization

a situation with
future potential

the amount of goods
or services available
on a market
at a certain time

a planned operation
which aims to achieve
a particular result

percentage of a total
market that is supplied
by a particular
company/product

a plan of action
(e.g. to enable a firm
to compete)

clothing

the production of goods
using capital and labor

the value of the goods and
services sold during a period;

the department responsible
for the activity of selling goods

and services to customers

the work of studying
data and information

an increase in the size or
qguantity of something

this includes the capital,

personnel and knowledge

that an organization has
at its disposal

a potential danger to
the interests of
a company



